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1. MECTO JUCLIMIIINHBI B CTPYKTYPE OBPA3OBATEJIBHOM ITPOTPAMMBI
1.1. TpebGoBaHHs K MPEIBAPUTEIBHON MOJATOTOBKE OOYUYAIOMIUXCS, MPEIIIECTBYIOLIHE
U COIYTCTBYIOIIME AUCHUIUINHBI, HA KOTOPBIX OCHOBBIBAETCS N3y4YE€HUE TaHHOM:
«AHrnuiickuit s3e1x» Ha 0aze OI1 OCO.

2. OITMCAHUME AMCLUITIIMHBI

2.1.  OOmas XxapaKTepPUCTHKA

HanmenoBanwue rmokasarens 3HaueHue moKas3aTens
HasBanue oO6pazoBaTebHON TIPOTPAMMBI 38.03.01 Dxonomuka
(ITpoduis: Yyer u ayaur)
Iudp 1 Ha3BaHHE B COOTBETCTBUH C b1.b.M2.1
y4eOHBIM TIIAHOM WHoctpaHHbIi S3bIK
YacTs 00pa3zoBaTeabrHON MPOrpaMMbl bazoBas (00s3arenpHas) 4acTh
KonuuectBo 3a4eTHBIX €MUHUL / BCETO YacOB 4144

2.2. Pacnpenenenue 4acoB 1o opmam u nepuogam o0ydeHus

OO0111ee KOJIMYECTBO YacOB
Dopa 3 g CamMOCTOsI-
SvaeHIs > | 2 |nexuu- nabopa- | MpaKkTH- | TEIbHOU BCero dopma
0oyH a 8 | OHHBIX | TOPHBIX | YecKuX | paboThHI + KOHTpPOJIS
KOHTPOJIb
Ounas 1 - - 34 38 72 3a4eT
Ounas 1 2 - - 34 38 72 9K3aMeH
Ounast, Bcero - - 68 76 144
OuyHo-3a04YHas 1 1 - - 10 62 72 3a4eT
OuyHo-3a04Has 1 2 - - 10 62 72 JK3aMeH
OuHO-3a04HAa4,
BCero - - 20 124 144

3. LEJU JUCIUTUIMHBI

Hens nucuumiunbl «MHOCTpaHHBIM S3BIK» — MPUOOpPETEHHE CTYIEHTAaMU HaBBIKOB U
YMEHHH B Pa3IMYHBIX BUAAX PEUYEBONW U MHCHMEHHOMN NEATEIBHOCTH, KOTOPhIE HA OTACIbHBIX
JTamax SA3LIKOBOU IIOATOTOBKH ITIO3BOJJIAKOT HCIIOJIB30BATh I/IHOCTpﬂHHBIﬁ SA3BIK KaK B
npoecCHOHANBPHOM ¥ HAYyYHOW  JEATENbHOCTH, TaK MW JUId 1eledl  JalbHeHInero
camMo00pa3oBaHMUS; pa3BuTHE o0rmei " podecCHOHATLHO-OPHEHTHPOBAHHOMN
KOMMYHHUKATHBHOM SI3BIKOBOI KOMITIETEHIIUU CTYACHTOB, UTO CIIEJIaeT BO3MOXKHBIM 3 (HEeKTHBHOE
obmenue B chepe SJKOHOMUKH U OHU3HECa.

4. KOMIETEHINH OBYYAIOIETOCS, ®@OPMHUPYEMBIE B PE3YJIbTATE
OCBOEHIA KOMIIOHEHTA OBPA30OBATEJIbBHOU ITPOI'PAMMEI, X MH/IMKATOPBI
N TINTAHUPYEMBIE PE3VIJIbTATBI ObBYUYEHUA

4.1. KomnereHimun

VYK-4. CnocoOeH OCyIIeCTBIATh JeNOBYI0 KOMMYHHKAIMIO B YCTHOM W MHCbMEHHOMN
dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoit @enepaniui 1 HHOCTPaHHOM(BIX) sI3bIKe(ax).

4.2. VuaukaTopbl KOMIETEHITHHA

Komnerenuuu WNHukaTopsl PesynbpTarsl 00ydeHus

VYK-4. Cniocoben VK-4.1. Bwibupaer nHa | YK-4.1.1. 3Haer, Kak CcaMOCTOATEIHLHO
OCYIIECTBIISATh roCy/1apCTBEHHOM HaXoJUTh W 00pabareiBaTh HH(OpMAIHIO,




JIEII0OBYIO SA3BIKE PO U | HEOOXOIUMYIO JU1st Ka4eCTBEHHOI'0
KOMMYHHKAIUIO B MHOCTPAaHHOM(-BIX) BBITIOJTHEHUS aKaJeMHYECKHUX u
YCTHOU U SI3BIKAX npoeCCUOHATBHBIX 337ad M JOCTHKEHUS
MUCHbMEHHON KOMMYHHKATUBHO npodeccuoHanbHO 3HAYUMBIX IIeJied, B T.4.
dbopmax Ha IIpUEMJIEMBIE CTHJIb M | HA MHOCTPAHHOM SI3BIKE.
roCy1apCTBEHHOM cpeacTBa VK-4.1.2. 3Haer MeTombl W CHOCOOBI
A3bIKe POCCUICKON | B3aUMOJICHCTBHUS B | IPUMEHEHHUS UH(OPMAIMOHHO-
®denepanuu u OOIICHUH C JCIOBBIMH | KOMMYHUKAIIMOHHBIX ~ TEXHOJIOTHHA  JUIS
WHOCTPaHHOM(BIX ) MapTHEpaMH. coopa, XpaHCHMUS, 00paboTKH,
A3bIKe(ax). NpEeJCTaBICHNUS M Nepeaayn MHpopMaluu B
CUTYalUsAX aKaJeMHU4eCcKOro u
po(hecCHOHATILHOTO B3aUMO/ICHCTBUSI.
YK-4.2. Bener .
A YK-4.2.1. 3HaeT HOpMBI MHUCHbMEHHON peyH,
JIEJIOBYIO TIEPENUCKY Ha .
MPUHATHIE B TPO(EeCCHOHAIBHOM cpene.
roCy/1apCTBEHHOM
VK-4.2.2. YMeer BecTH J€OBYIO NIEPEIUCKY
SI3BIKE P® u
Ha TOCYJAapCTBEHHOM si3bike P® w/wnm
MHOCTPAHHOM(-bIX)
WHOCTPAHHOM SI3bIKE.
SI3BIKAX.
YK-4.3. Ymeer
VYK-4.3.1. CocraBisier, peaakTHpyeT Ha
BBITIONHATh  TIEPEBOJ
rOCy/IapCTBEHHOM  si3bike  P®  w/wmm
npodeccnoHaATBHBIX
WHOCTPAaHHOM A3BIKE, BBITIOJTHSIET
TEKCTOB c 9
KOPPEKTHBIII IEpeBOJl C HHOCTPaAHHOIO
MHOCTPAHHOTrO(-bIX) Ha .
. A3bIKa Ha TOCYIApCTBEHHBIN s3bIk PD u c
TOCY/IapCTBCHHBIN rocyaapCTBEHHOI'O sI3bIKA PO Ha
SI3BIK PO u c yAap N
WHOCTpPAHHBIN SI3BIK pa3IMYHBIX
roCy1apCTBEHHOIO
aKaJeMMYecKUX U NpodeccHOoHATbHBIX
SI3BIKA PO Ha
. TEKCTOB.
MHOCTPaHHBIN(-bIe).
5. [MTPOT'PAMMA JJUCHUTTJIMHBI
Tembr Kpartkoe coneprxanue TeMbl

ConepxatenbHbiii Moayib 1. Relations with Clients and Colleagues

Customer service. Customers. "Company- client” relations. Company

gzhg?olrﬁers loyalty. Meeting new people. Greetings. Word partners. Direct and

indirect questions.

Description of companies. Goods and services, offered by companies.
Tema 2. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies Training. Word-building. Present Simple vs Present Continuous. Third

person singular. Formal letters. Making offers.

Trips, business trips. Meeting foreign colleagues. Processing order

(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
Tema 3. and clients. Countries, nationalities. Social conventions and cultural
Travel gaps. Management style in other countries. Adjectives of nationality.

Past Simple vs Present Perfect. Avoiding repetition. Presenting

information about companies. Introductions and socializing.

ConepxatensHblii MOyNb 2. General Business Routines

Troubleshooting. SWOT analysis. Company. structure. Changes in

Tewma 4. companies, results, achievements. Work with clients and personnel

Troubleshooting

Synonyms. Past Perfect. Making recommendations. Giving business
advice




Tembl Kpatkoe conepxanue TeMbl

Tema 5. Formation of a company, basic landmarks and directions of its

Company development. Past Simple: regular/irregular verbs. Adjective and noun

History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.

Tema 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking.

Retailing Word groups. Definite, indefinite, zero articles. Defining relative
clauses. Market research and discussion.

ConepkarenbHbI MOAYIb 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
Goods promotion. Customer’s profile. Target audience. Advantages and

Tema 7. .

Products dlsadvantgges of produ_cts._ Product features (USP_s). Famous prands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.

People — the main asset of a company. Skillful management — guarantee
to a successful business. Different styles of management. Manager’s

Tema 8. aspects of work. Managing employees. Word building. Forms

People expressing future. Talking/writing about your job. Action planning
career objectives.

Business environment. Factors affecting the business. development.
geM_a 9. Business climate. The Big Mac Index. Performance of the company.
usiness

Clauses of contrast. Modal verbs. Scale of probability Describing trends:

environment interpreting graphs. E-mail. Business letters

ConepsxatensHbiii MOaynb 4. Results and Achievements

Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and

Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock

Finance exchanges. Conditional sentences. Transitive and intransitive verbs,
word partners. Rephrasing and exemplifying. Linking words of cause
and effect. Discussing companies’ financial decisions.

Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &

Corporate Infinitives Constructions both...and, either...or, neither...nor.

responsibility Negotiation.

Tema 12 Global competition. Globalization. Perfect tenses.

Competition CV, Interviews

6. CTPYKTVYPA U COAEPXXAHUE JUCHUITJIMHBI

6.1. ®dopma oOyueHus — ouHas, Kypc — 1, cemectp — 1

HaumenoBanus a31€JI0B U TEM Komaectso dacos
P Jlexn. | JlaGop. | Mpakr. | CPC+K | Beero
Conepxxatenbnblii Moaynb 1. Relations with Clients and Colleagues
Tema 1. Customers — — 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
ConepskaTensHblii MOIyNb 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12
Tema 6. Retailing — 6 6 12




| NTOI'O 3A CEMECTP |

34 | 38 | 72

6.2.

dopma 00yueHust — ouHas, Kypc — 1, cemecTp — 2

KonmuectBo yacoB

HanmenoBanms pa3aciioB U TEM

Jlexu. | JlaGop. | Hpaxr. | CPC+K | Beero

CopepxaTeabHblii MO

b 3. Business Environment

6

Tema 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
ConepsxkatensHbiii MOaynb 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
NTOI'O 3A CEMECTP - — 34 38 72
NUTOI'O 3A KYPC — — 68 76 144
6.3. ®Dopma oOyueHust — O4HO-3a09HasA, Kypc — 1, cemectp — 1

KommuectBo yacos

HaumeHnoBanus pa3aenoB u TeM

Jlexn. | JlaGop. | Mpakr. | CPC+K | Beero

ConeprxatenbHblii Moayib 1. Rel

ations with Clients and Colleagues

Tema 1. Customers — — 2 10 12
Tema 2. Companies — — 2 10 12
Tema 3. Travel — — 1 11 12
ConepsxaTensHblid MOIyb 2. General Business Routines
Tema 4. Troubleshooting — 2 10 12
Tema 5. Company History — 1 11 12
Tema 6. Retailing — 2 10 12
HUTOI'O 3A CEMECTP — 10 62 72

6.4.®opma 00ydeHUS — OYHO-3a09HAS,

Kypc — 1, cemectp — 2

KoanuectBo yacoB

HaumeHnoBanus pa3aenoB u TeM

Jlexn. | JlaGop. | Mpakr. | CPC+K | Beero

ConepkarenbHbId MOAYI

b 3. Business Environment

Tema 7. Products — — 2 10 12
Tewma 8. People — — 1 11 12
Tema 9. Business environment — — 2 10 12
ConepsxatensHbiii MOynh 4. Results and Achievements

Tema 10. Finance — — 2 10 12
Tema 11. Corporate responsibility — — 2 10 12
Tema 12. Competition — — 1 11 12
HNTOI'O 3A CEMECTP - — 10 62 72
NTOI'O 3A KYPC — — 20 124 144

7. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) JIJIA TEKYIIET'O KOHTPOJIA

YCHEBAEMOCTH, IIPOMEXYTOYHON ATTECTALIMA

7.1.  KoHTpoJibHBIE BOIIPOCHI.

OBPA3EILL 3AJAHNA ITPOMEXYTOYHOI'O KOHTPOJIA

. Listening

Listen to the person telling about the company Gucci. Choose the correct answer.

1. Gucci produces

2. It was founded in

3.The company’s trademark has
4. The company has

a. luxury goods

a. 1912

a. blue and red stripes
a. 300 stores

b. cheap goods

b. 1921

b. green and red stripes
b. 3000 stores



5.1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promotingand selling products or services, including market
research and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
[1l. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).
20. She ... for a big multinational.

a. works b. is working
21. This month our company ... new employees.
a. recruits b. is recruiting
22. At present we ... for a new marketing strategy.
a. look b. are looking
23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving
24. T always .... with this supplier.
a. deal b. am dealing
25. Currently our company ... a new service.
a. promotes b. is promoting
26. We always ... goods on time.
a. deliver b. are delivering
27. This year our competitor ... fast.
a. expand b. is expanding
IV. Reading

Read the text and decide if the sentences are True or False.
McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System" which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new
menus with salads, fish, smoothies, fruit.


http://www.oxforddictionaries.com/definition/english/promote%23promote__9
http://www.oxforddictionaries.com/definition/english/product%23product__3
http://www.oxforddictionaries.com/definition/english/include%23include__3
http://www.oxforddictionaries.com/definition/english/market-research%23market-research__3
http://www.oxforddictionaries.com/definition/english/market-research%23market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems
http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie
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Another key to the company’s success is good customer care, marketing and advertising
strategy.

28. McDonald’s is the first multinational in the world. T/IF
29. The company has the biggest number of hamburger restaurants in the world. T/IF
30. It gives jobs to 3 million employees. TIF
31. The nationality is American. T/IF
32. The company started as a food shop. TIF
33. McDonald’s was the first who launched the service system used today. TIF
34. The company changes its menus to satisfy customers’ needs. TIF
35. The company uses successful promotion strategy. T/IF

Kputepuu onenrBanus 3agaHusi IpOMEXKYTOYHOTO KOHTPOJIS
MaxkcuManbHas o0miasi cymma 0ajliioB, KOTOPYIO MOKET MOJIYYUTh CTYJIEHT, YCIEIIHO
BBITIOJIHMB BCE BUIBI 3aJJaHUH, COCTABIIAET 35 0ayioB, €ciau UToroBas (opma KOHTPOJIS — 3a4eT.
7.2.TeMbl HHIUBUTYaTbHBIX 3aaHHMA
WunuBuayanbHble 3aaHus 1O AUCHMIUIMHE «HOCTpaHHBIA $3BIK» 3aKIIOYAKOTCS B
BBITIOJIHEHUH TBOPYECKO-aHAIMTHYECKUX 3aJJaHUM 110 CIEAYIOIIMM TEMaM:

Tema 3amanne Hean
npoBectd SWOT aHanu3 | 3akperjieHue  JICKCUKHU
. . MPEIPUATHS Ha | IO Teme, MpUoOpeTeHHe
Troubleshooting | SWOT analysis PeATIp » IPHOOP
OCHOBaHUHU JAHHBIX | HABBIKOB  IPOBEICHUS
CTaTUCTHKH SWOT-ananm3a
3aKperieHHe  JIEKCUKU
o TeMe, MpUOOpeTeHHE
Compan Presentation on | caenaTe Npe3eHTALUIO | HABBIKOB IOATOTOBKH U
history y history = of a|mo umcropuum W3BECTHOTO | MPOBEACHUSI
famous company | OpeHaa wiM KOMIIAHUU Mpe3eHTAINH 1o
UCTOPHHU M3BECTHOTO
OpeHJ1a MJIM KOMIaHUU
Essay 3aKpEIUICHHE  JICKCUKU
“« oo HalMcaHUe 3cce Ha TeEMY
Traditional 9 o TeMe, MpuoOpeTeHue
. . . «TpanuimoHHbIN
Retailing shopping vs online HaBBIKOB
.Y HIONUHT VS TOKYIKH .
shopping: pros o apryMeHTHPOBaHHOMN
v OHJIAMH: 32 ¥ IPOTHUBY
and cons JIUCKYCCHH
3aKperieHHe  JIEKCUKU
o Teme, NpuodpeTeHue
Product clenatb  MPE3EHTALUIO
Products . HaBBIKOB MOJIOTOBKH U
presentation HOBOI'O IIPOAYKTa
MIPOBEICHUS
IPe3eHTAIMH TPOAYKTa

7.3.0BPA3EIL COAEPXXAHU SK3AMEHALIMOHHOI'O BUJIETA.
[Iporpamma Beicuiero oOpazoBanusi  I[Iporpamma 6akanaBpuata
HamnpaBnenue noarotToBku 38.03.01 DxoHOMHKA
[Tpodunas moaAroTOBKM VYuer u ayaut

dopma o0yueHus OuHas, ouHO-3a04YHAas
Cemectp BTOPOU
Jucuuninuza HNHOCTpaHHBIN SA3BIK

OK3aMeHAIMOHHBIN Ouer Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for
the correct answer.



4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market

e Considering different ways of penetration

e Type of the product

5. Writing. Write a letter on the given input.

YTBepKIeHO Ha 3acelaHud Kadeapbl aHTJIMICKOTO s3bIKA JUIS AKOHOMHUYECKUX
CIIELIMAIbHOCTEN

IIpotokon Ne ot « » 20 1.

3aB. kadenpoit K.}.H., mo1. O.P. bparuna DK3aMEHATOpHI:

B cnyuae Benenus ydeOHOro mporiecca ¢ HCHOJIb30BAaHUEM 3JICKTPOHHOTO OOydeHHs U
JTUCTAaHIIMOHHBIX 00pa30BaTENbHBIX TEXHOJOTHH, colep)kaHue OujeTa MOKET OTJIMYaThCS OT
MIPUBEJICHHOTO.

Kputepuu onieHnBaHUs SK3aMEHAIIMOHHOTO 3a/1aHUs

Tun 3ananns Kpurepnu onenku ba
JUIBI
3amanuss 1o | Twum 3amaHus: MHOXKECTBEHHBINH BBIOOD, 34 BOmpoca, KaxKabli
rpaMMaTHKe W | IpaBWIBbHBIA OTBET cuicTasisieT 0,5 Oana: 17
JICKCHKE 34 Bompoca * 0,5 6amna
Hroro 17
ITucemennoe | CooTBETCTBUE CTPYKTYpeE 05
3a/1aHne CootBeTcTBHE 00BEMY 0,5
Cogepxanue/obmiee nHGOPMAIMOHHOE HATIOJTHEHHE 1
CooTBeTcTBHE CTHIIIO 1
I'pammMaTnyeckas ¥ JISKCHUECcKasi IPaBUIbHOCTD 1
Htoro 4
Urenue Tumn 3aaHus: MHOXKECTBEHHBIH BBIOOD, 8 BONIPOCOB, KX bl
MIpaBWIbHBIN OTBET cocTanisieT 1 Oa:
8 BorpocoB * 1 Oann 8
Hroro 8
AymupoBanue | Tum 3ajaHus: MHOXKECTBEHHBIH BBIOOD, 6 BOIIPOCOB, KaX/IbIi
MIpaBWJIbHBIN OTBET cocTaBisieT 1 Oam:
6 BonpocoB™ 1 6asm1 6
Hroro 6
I'oBopenue | IlonHoTa BeImonHEeHMs 3a1aHus (task completion) 2
Bbrictpora peun/cBobonHoe Bianenue (fluency) 1
I'pammaTHyeckast ¥ JeKcudecKasi NpaBUILHOCTD (accuracy) 2
HUroro S
Bcero 3a sk3amen 40

8. PACIIPEJEJIEHUE BAJIJIOB, KOTOPBIE [TOJIVHAIOT OBYYAIOUINECA

OOmiast olleHKa 3HAHMM O0y4aromMXCs MO AMCHUIUIMHE MpoBoauTcs mo 100-0amabHOM
HIKaJe HUCXOJ W3 MaKCUMyMa, MPHUBEACHHOro B Tabiuie Huxke. OpraHu3aloHHO-y4deOHas
paboTa B ayAWTOPUH OIIEHWBAETCS HAa OCHOBE TAKUX KPUTEPUEB KaK IMOCEUIAEMOCTb 3aHSATHM,
CBOEBPEMEHHOE U KaueCTBEHHOE BBIMOJIHEHUE [OMAIIHUX 3a/JaHHi, aKTUBHOCTh BO BpeMs
NPOBEICHUS JICEKIIMOHHBIX M NPAKTUYECKUX 3aHATHH (ydyacTHe B OOCYKICHHMH TEKYILEro M
NpOIIEHHOr 0 MaTepuaa, peleHne 3a1a4 U T.11.).
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8.1. Cewmectp 1

Conepxarenpurie Buna pabotsl bamnbr
MOJTYJTH
OpranuzanoHHO-y4eOHasl paboTa CTy/IeHTa B Ay IMTOPUU 25
CamocrosiTenpHas padoTta 20
1-2 NunuBunyanpHas pabota 20
[TpomexyTouHasi KOHTPOJIbHAsSI paboTa 35
OO01Hii UTOT 3a CEMECTP 100
8.2. Cemectp 2
ConeprxarenbHble Bt paGots! Basisi
MOJTyJIN
Oprann3annoHHO-y4eOHass padoTa CTyIeHTa B Ay TUTOPHU 20
CamocrosiTenpHas padbora 20
34 WnnuBuayanbHas pabota 20
DK3aMeH 40
OO0mwmit uTor 3a ceMecTp 100

CooTBeTcTBHE 0AII0B OLICHKC

K OIIeCTEO GaLIoR Or1eHKa 110 IITHOAIUILHOM IIKaJIe
s 100 ECTS | Dxk3amen, auddepeHnupoBaHHbBII 3auer
3a4eT

90-100 A OTJINYHO 3a4TE€HO
80-89 B XOpOIIIO 3a4TEHO
75-79 C 3a4TEHO
Lk, D VIIOBJICTBOPUTEIILHO 3a9TCHO
60-69 E 3a4TEHO
35-59 FX HE 3a4TE€HO
0-34 = HEYIOBIETBOPUTENHHO Ho 3a9Tel0

9. OBECIIEYEHUME OBPA30OBATEJIbHOI'O ITPOLIECCA AJIA JIUL C
OI'PAHMYEHHBLIMU BO3MOXHOCTAMUA 310POBbBA 1 MTHBAJIM/IOB

B xoze peanu3zanuu qUCHUILTAHBI UCIIOIB3YIOTCS CIICTYIOIINE TOTIOTHUTEILHBIC METOIBI
0o0y4YeHusl, TEKYIIEro KOHTPOIIsl YCIIEBAEMOCTH U MPOMEKYTOYHON aTTeCTallui 00YJaroluXcs B
3aBUCHMOCTH OT UX UHIUBUIYAJbHBIX OCOOCHHOCTEH:

1) st caenbIX M CIa00BUIAIIMX:

— JeKiuA O0QOPMIISIOTCS B BHJIE DJIGKTPOHHOTO JOKYMEHTA, JIOCTYITHOTO C TIOMOIIBIO
KOMIIBIOTEpA CO CTIEeIUATN3UPOBAHHBIM MMPOTPAMMHBIM 00ECIICUeHUEM;

— IS BBITIOJTHEHHS 3aJIaHUs MPH HEOOXOIUMOCTH IMPEAOCTABISICTCS YBEIUIHBAIOIICE
YCTPOMCTBO; BOZMOYKHO TaKKe UCIIOJIb30BAHUE COOCTBEHHBIX YBETUYMBAIOIINX YCTPOUCTB;

— TNHCHMEHHBIC 3aIaHUST OPOPMITSIFOTCS YBEITUYICHHBIM MPHPTOM.

2) Ui TIyXHUX U CJIa00CITBIIIAIIHX

— JIeKIMHA OPOPMIISIFOTCS B BHJIC AJICKTPOHHOTO JJOKYMEHTA;

— TMHCHMEHHBIE 331aHUSI BBITIONHSIOTCS HA KOMITBIOTEPE B MTUCHbMEHHOU (hopMme;

— 9K3aMeH MPOBOJIUTCS B MUCBMEHHON (pOpMe Ha KOMIBIOTEPE; BOZMOXKHO TPOBEIACHHE
B (hopMe TeCTHpPOBAHUS

3) I ML ¢ HAPYIIEHUSMH OIIOPHO-IBUTaTeIHLHOIO arapara:

— Jnekuuu OQOPMIISIOTCS B BHJIE DJIEKTPOHHOTO JOKYMEHTA, JOCTYITHOTO C TOMOIIBIO
KOMIThIOTEPA CO CHEIUATU3UPOBAHHBIM IPOTPAMMHBIM 00CCIICYCHHEM;

— TMHCHMEHHBIE 33/IaHUS BBITIOTHSIOTCS HA KOMITBIOTEPE;
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— 9K3aMeH W 3a4€T TPOBOIATCS B YCTHOH (hopMe WM BBIMOIHSIOTCS B MHUCHMEHHOW
dbopMe Ha KOMIThIOTEDE.

[Tpu HEOOXOMUMOCTH TIPEyCMaTPUBACTCS YBEITUUYCHUE BPEMECHHU JJIsl TIOATOTOBKH OTBETA.

[Ipouenypa  mpoBeneHUS  MPOMEKYTOYHOM  arTecTaluu s 0Oydarommxcs
YCTaHABJIMBACTCSI C Y4Y€TOM WX HMHIUBHIYaJbHBIX ICUXO(DHU3HUECKUX OCOOCHHOCTEH.
[TpomexxyTo4YHAs aTTeCTAIMS MOXKET MTPOBOIUTHCS B HECKOJIBKO ATAIOB.

[IpoBenenne mpoueAypbl OIECHUBAHHUS PE3YIBTATOB OOYYEHHUsS JOMYCKaeTCsl C
WCIIOJb30BAaHUEM JTUCTAHIIMOHHBIX 00PAa30BaTEIbHBIX TEXHOJIOTHH.

ObecneunBaeTcss JOCTYN K HHOOPMAIMOHHBIM U OMOIHOTrpadueckuM pecypcam B CETH
WuTepHeT s Kaxkaoro oOywaromierocss B ¢GopMax, aJalTHPOBAHHBIX K OTPAHUYCHUSM HX
3JI0POBBSI U BOCIIPUATHUS HH(DOpMAITIH:

1) nans crnenbiX U ClaOOBUISIIHX:
— B IeYaTHOU (opMe YBEIMUCHHBIM HIPHUPTOM;
— B ()OpMeE IEKTPOHHOTO JIOKYMEHTA;

2) s TIYXHMX U CIIa0O0CTBIIAIIUX

— B meyaTHOU opme;

— B (hopMe 3IEKTPOHHOTO TIOKYMEHTA.

3) s 00y4aroIUXCsl ¢ HAPYIICHUSIMU OITOPHO-BUTaTEILHOIO arapara:

— B me4aTHoU ¢opme; B GopMe 3JIEKTPOHHOTO TOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE YUYEBHOI'O ITPOLUECCA

[IpakTuueckue 3aHATHS 1O JUCUUIUIMHE «/IHOCTpaHHBIN SA3BIK» NPOBOAATCA B y4EOHOMH
ayJUTOPUU JUIsl IPOBEACHUS NMPAKTUUYECKUX 3aHATHH, TEKYIIEro KOHTPOJIS U MPOMEXYTOYHOH
arrectanuu (ayn. Ne 210, r. Jonenk, yn. Yemtockunies, 1. 198a), ocHalllEHHONW KOMIUJIEKTOM
yueOHoil meOenn Ha 20 MOCAZOYHBIX MECT, KOMILJIEKTOM pabouero Mecra MpernoaaBaTens,
MarHUTHO-MAapKEpHOW JOCKOW, ydyeOHMKaMU M Y4YeOHbIMM MOCOOMSMH, ayIuo M BHJIEO
000pyI0BaHUEM, KOMIIBIOTEPOM C HMHTEPHET-NOAKIIOYEHHEM, CKaHEPOM M KONUPOBAJIBHBIM
YCTPOMCTBOM.

CamocrosTenbHas paboTa CTyI€HTOB IPOXOIUT B CIEIYIOLUINX NOMEIIECHUSX

— OubnmoTeKa yHHBEPCUTETA, YKOMIUIEKTOBaHa y4ueOHOH Mebenbio Ha 401 mocagouHoe
MECTO, pacIoyIokeHa 1o agpecy r Jonenk, npocnekt ['yposa 1.6;

— yuTa’gbHbIN 3a71 Ne 1 nHOCTpaHHOM JIUTEpaTYyphl, YKOMILJIEKTOBAaH y4eOHON MeOembIo Ha
34 moca/louHBIX MecTa, OCHAIIEH KOMIIBIOTEPOM B KOMIUIEKTE (1 IIT.), pacrosioxkeH 1o ajapecy T.
Honerk, mpocnekt ['yposa 1.6, kab. 103;

- METOAMYECKHI KaOMHET y4eTHO-(MHAHCOBOrO (haKyabTeTa, YKOMIUIEKTOBAH y4eOHOI
MebOenpio Ha 35 mocalouHbIX MECT, OCHalleH 4 KOMIIbIOTEpaMH C BBIXOJOM B ceThb MHTepHeT,
pacnosoxeH 1o aapecy r. Jloneuk, yiu. Yemrockunues, a. 198a, ayn. 105.

[Ipu peanuzanuu nporpamMmbl AUCUMUILIUHBI MOTYT HCIIOJIb30BAThCS CIEAYIOLIUE BUIbI
AJIEKTPOHHOI'O B3aMMOJENCTBYSI IPENOIaBATENb-CTYIEHT:

- HUCIOJB30BaHUE BUJEO YPOKOB;

- pa3MeleHue y4yeOHBIX MaTepuaioB B OOJAuHBIX XpAaHWIMINAX IpernojaBaTeNei s
MCIIOJIb30BaHUs CTYJACHTAMH IIPH MOATOTOBKE K 3aHATHUSM;

- pacchUIKa IO 3JIEKTPOHHOM IOYTE€ MAaTepUalioB M 3aJaHUM JUIsl BHIIIOJHEHMS, IPOBEPKA
BBITMIOJTHEHHBIX 3a/I1aHUMH;

- TNOAJEpXKAa CTPAaHWMYKM TMIpernojaBaresis M TpyNH MpernojaBaTelb-CTyIEHTHl B
COLIMAJIBHBIX CETSIX JJIsi 00eCIeUeHUs TEKYIIEro KOHTPOJIs padOoThl CTY/IEHTOB.

[Ipu u3y4eHUU TUCHUMIUIMHBI MPUMEHSIOTCS 3JIEKTPOHHOE 00y4YeHUE M AMCTAHIIMOHHBIE
00pa3oBaTenbHbIC TEXHOJIOTHH.

C ucnonp30oBaHHMEM  pecypcoB  MIarGOpMbl  TUCTAHLMOHHOTO  0Opa3oBaHUs
OCYILECTBIIICTCSI TEKYLIUMH KOHTPOJb 3HAHUN OOYYaloOLIUMXCSi HAa OCHOBE TECTUPOBAHUS U
MPOBEPKH PE3YIbTATOB CAMOCTOSATEIBHON PabOTHI.
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11. PEKOMEHAYEMASA JINTEPATYPA

11.1. OcHoBHas quTepaTypa

1 Economics for beginners: understanding the basics. 3aganus ans ayauropHoi u
CaMOCTOSTENIbHOW paboTel K yueOHmky “First Insights into Business” nmus cryaeHTOB
YKpYIIHEHHOW rpynnbl HanpasieHuss noxaroroBku 38.00.00 skoHOMHKAa U yIIpaBJICHHE.
[DnexTponnsrit pecypce] / JI.B. Emenko, M.M.ITucapesckas, 2.P.bparuna. — Jonenk: ['OY BIIO
«/lonenkuit HanMoHaABHBIN yHUBepcuTeT», 2020 — 270c.

2. 3amaHus A NPOMEXKYTOYHOrO0 KOHTpossi K ydeOHuKY «First Insights into
Business» 11t cTyneHTOB 1-2 KypCcOB SKOHOMHUYECKUX CHEIHATBHOCTEH [DIeKTPOHHBIN pecypc]
[2.P. Bbparuna, JI.B. Emenko, M.M. Ilucapesckas. — Jloneuk: I'OY BIIO «JloHeuxwuii
HaAllMOHAJIbHBIA YHUBEpCUTET», 2017. — 56¢.

3. VYyeOHble MarTepHanbl [ ayJUTOPHOM U CaMOCTOSITENIBHOM pPabOThl 1O
AHTIIMHCKOMY SI3BIKY TPO(ECCHOHATBHOrO o0meHus s cTyneHToB I-1I KypcoB nHEBHOW W
3a04uHON (popmbl 00ydeHus [DnexTponuslii pecypc] / W.IO. yopoBkuna, [[.d. MycrtaeBa —
Honenxk: 'OV BIIO «J/lonenkuii HallnoHaIBHBIN yHUBEpcUTET», 2017 —275¢.

4, Accounting: yueOHbIE MaTepHaibl IS ayAUTOPHOM M CaMOCTOSATEIBHON paboThI
M0 AHTJIMUCKOMY SI3bIKY TPO(PECCHOHATILHOTO OOMICHUS JUIsi CTYJAEHTOB CIEIHATIBHOCTH
"byxranrepckuii yuet u aynut" [Dnektponnsiii pecypc] / coct.: ML.FO. JlyopoBkuna — JloHeuk:
JouHY, 2016. — 246 c.

5. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

11.2. JlomonHUTEIbHAS JIATEPATYPA

1 Mertoguyeckue pekOMEHIaluU 10 OpPraHW3alliy MPAKTUYECKUX 3aHATHH CTYACHTOB
HecHeUUaIbHbIX (haKylIbTeTOB MO AuCHUIUIMHE "VIHOCTpaHHBIN $3bIK" (aHIIMHACKUM, HEMELKUil)
[OnexTponnbli pecypc] / coct.. 3. P. bparuna u ap. — Jonenk: I'OY BIIO «JloHerkuii
HalMOHAJIbHBINA YHUBepcuTeT», 2016. —39c.

2. Metoanueckue yka3zaHHs 110 OpraHM3alluid CaMOCTOSITENIbHOW paboThl CTYJEHTOB
HeCHelHalbHbIX (aKyJIbTETOB MO AUCHUIUINHE «IHOCTpaHHBIN S3bIK» (aHTIIMICKUHN, HEMEIKUH,
ucnaHckuit) [OnektponHblii pecypc] / coct.: JIL.B. Emenko u ap. — Houwenk: I'OY BIIO
«JloHeknil HaUMOHAJIBHBIN YHUBEpPCUTET», 2016 — 70cC.

3. Mromnep, B.K. CoBpeMeHHBII aHITIO-pYCCKHM, pPYCCKO-aHIVIMHCKHHA CIIOBaph:
120000 cnos / B.K. Mromiep — Mocksa: Jlom. XXI Bek: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + anekTpoH.
onr. nuck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text]
/'S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

12. NHOOPMAIIMOHHBIE PECYPCBI

1. HauunonanbHast JIEKTPOHHAasI OudIMOTEKA (H3B): benepanbHast
rocyiapcTBeHHass mH@popMmaimonHas cucrema / MunucrepctBo Kynbryper P®; Poccuiickas
rocyaapcTBeHHas oubianorTeka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (mata obparmenwus:
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01.09.2023). — Pexxum mocryma: cBoOOIHBIN, moanucka. HeoOxoauma ycTaHOBKa MPOrpaMMHOTO
oOecrieyeHus. — TeKCT: AIEKTPOHHBIN.

2. eLIBRARY.RU: nay4nas snekTpoHHas OuOnmoreka: cat. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara oo6pamenus: 01.09.2023). — Pexum mocTyma: i aBTOPU30B.
MoJb30BaTeeh. —TeKCT: JIEKTPOHHBIN.

3. Hayunast snextponHass Oubnuoreka «KubepJlenmHkay: caiit / Accommanus
«OtkpbITass Hayka». — Mocksa, 2014- . — URL: https://cyberleninka.ru/. — Pesxxum poctyma:
cBOOOHBIN. — TeKCT: NEeKTPOHHBIH.

4. DNeKTpOHHO-OUOIMOTEeUHAS cucremMa «Jlanby»: [caiiT]. — URL:

https://e.lanbook.com (mata oOpamenus: 01.09.2023). — Pexxum jgocTyma: JUisi aBTOPU30B.
nojb3oBaTesen. — TeKcT: 3JIeKTPOHHBI.

5. IBC IOpaiit: snexTpoHHas 6ubnuoTeyHas cucrema: caT. — Mocksa, 2013. —
URL.: https://biblio-online.ru (mara odpamenus: 01.09.2023). — Pesxxum 1ocTyna: Juiss aBTOPU30B.
IIOJIb30BaTeseH. — TEKCT: 2JIEKTPOHHBIMN.

6. J1eKTPOHHO-0ubMoTeuHast cuctema Jlonl'Y: caiit / ®I'BOY BO «/lonl ' V». —

Honeuk, 2016- . — URL: http://library.donnu.ru/ (mara oopamenusi: 01.09.2023). — Pexum
JocTyna: cBOOOIHBIN. — TeKCT: AMeKTPOHHBIM.

1. JJekTpoHHbI katajsor Hayunoii 6uGmmoreku [lonl'Y: pasnen caiira / Hb
Joul'Y. — Tekct: snekrponnsiii / DBC Jloul'Y: caiir. — URL: http://library.donnu.ru/catalog/
(mata oOpamenus: 01.09.2023). — Pexum 1goctyma: IOHUCK CBOOOJHBIN, JIIEKTPOHHBIE
JIOKYMEHTBI — J1s Itosbs3oBarene Jonl'y.

8. daexTponnblii apxuB Joul'Y: pasmen caiita / Hb Jlonl'Y. — Tekcr:
anektponHsli // OBC [oul'Y: caiit. — URL: http://repo.donnu.ru/ (mara oOpamieHus:
01.09.2023). — Pesxum roctymna: CBOOOIHBIIA.

9. Caiit unpopmaimoHHOro areHrcTBa The Economist [DnekrponHblil pecypc]. —
URL: http://www.economist.com — Peskum gocTyrma: CBOOOIHBIA.

10.  Caiit undopmanumonHoro arentctBa CNN [Onextponnsiii pecypc]. — URL:
http://money.cnn.com/ — Pexwum gocTyma: cBOOOTHBIH.

11.  Caiit undopmaunonHoro areHtctBa BBC [Onexkrponnsiii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexxum goctyma: CBOOOTHBI.

12.  Caiit uadopmaironHoro arenrctsa Euronews [Onexrponssiii pecype]. — URL:
http://ru.euronews.com — Pesxum 1ocTyma: cBOOOTHBIH.

13. Caiir undopmarmontoro arenrctea 1he Guardian [DnekTpoHHbIH pecypc]. —

URL.: https://www.theguardian.com/uk/business — Pe;xum octyra: cBOOOIHBIH.

13. [NPOTPAMMHOE OBECITEYEHUE

1. Windows 7 PRO (xopnopatusHas auuensus oY Ne 46484614)

2. Microsoft Office (kopropatuBHas junen3us oY Ne 46472919)

3. Microsoft Visual Studio (suniensus nporpammsl Dream Spark 1t BBICIINX Y4eOHBIX
3aBeJIeHUH )

4. Awntuupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nuuen3zuun GPL, Apache,
BSD m1st cB0o604HOTO TPOTrpaMMHOTO OOeCTIEYeHUS).
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